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1. INTRODUCTION 

Face culture is a common phenomenon in Chinese and Western cultures, and it is also a specific 

reaction of specific cultural values in language under the background of cultural diversity. As a 

complex social psychology, face culture is involved in the process of cross-cultural communication, 

and plays an important role in the process of cross-cultural communication. Ron Scollon and Suzanne 

Wong Scollon once talked about "there is no shameless communication in human communication in 

the world" [1]. Therefore, it can be said that "face" culture exists in various cultures and is very 

universal. However, due to different cultural backgrounds, Chinese and American have different 

views on face. 

2. THE DIFFERENT FACE CULTURAL 

2.1. The Definition of Face Culture in China 

In China, to give people face is to respect their personality; to lose people's face is to let people's 

dignity sweep the floor. Mr. Lin Yutang, a famous modern scholar, once pointed out in the book 

"Chinese", that face is "abstract and unpredictable, but it is the most delicate standard for Chinese to 

regulate social interaction" [2]. In 1944, Ms. Hu Xianjin, an early Chinese anthropologist studying in 

the United States, made the first academic research on the concept of face in Chinese culture, and 

gave a clear explanation. She proposed that "face" refers to "confidence in individual moral 

personality in society, which covers the unity and integrity of individual moral personality". For the 

first time, Ms. Hu defined "face" as "the reputation that people have from social achievements, which 

is the recognition of people's visible achievements". In addition, she also proposed that "face 

represents a reputation that is widely valued in China, which has been promoted step by step in the 

course of life. Fame gained by success and boasting is also the reputation accumulated by personal 

efforts or operation. This is the reason that is reputation "[3]. 

2.2. The Definition of Face Culture in America 

In the eyes of Westerners, face focuses on the individual, that is to say, it pays attention to the 

independent development of human beings and promotes the honorary achievements of personal 

development. Erwin Goffman, a famous American sociologist, put forward a set of famous face 

behavior theory in the late 1950s, and comprehensively discussed the concept of "face", that is, face is 

a ritualized social interaction behavior. In other words, the interaction between social people needs to 

rely on certain criteria to be able to operate normally. Face represents the individual behavior in line 
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with specific social norms, as well as the social support that individuals get from the understanding 

and application of the concept of face. In 1978, British linguists brown and Levinson further explored 

the issue of face. Based on the concept of "face" put forward by Goffman, they expanded its concept 

in depth, calling face "a public self-image that every member of society wants to establish for himself. 

Through communication with others, this image can be damaged, maintained or enhanced" [4]. This 

point of view emphasizes that in the process of interpersonal communication, individuals should learn 

to put themselves in consideration of each other's feelings and face, and be able to take corresponding 

action strategies to give each other enough face, which are important prerequisites to ensure smooth 

interpersonal communication and cooperation. 

3. COMPARATIVE ANALYSIS OF THE PHENOMENON OF FACE CULTURE DIFFERENCES BETWEEN 

CHINA AND AMERICA 

3.1. The Difference of Gifts between China and the US  

Chinese people pay more attention to the psychological characteristics of precious and gorgeous gifts. 

In Chinese culture, gift giving is more to maintain or strengthen the interpersonal relationship with the 

recipient. From this point of view, the value of gifts is very important. Generally speaking, the value 

of a gift is positively related to the degree of respect for the recipient, that is, the more valuable the 

gift is, the more respect it shows for the recipient, the more face the recipient has. While the recipient 

expresses gratitude and satisfaction for the gift, the giver also gains face. By giving gifts, we not only 

meet the face of both sides of communication, but also close the relationship between them. In 

addition, Chinese gift recipients do not immediately open the gift to check, they think it is impolite to 

do so. 

Western gifts are generally not very valuable but practical. In their views, the meaning of a gift is 

more important than its value. They don't care about the value of the gift. In addition, they give gifts 

in a more casual way, without too much consideration of their own and the recipient's face. In the 

selection of gifts, it shows Westerners' practical values. In addition, Western gift recipients will open 

the gift immediately after receiving it to check and say they like it. In the west, if the recipients don't 

open the gift immediately, it means they don't like it, which is not polite. 

3.2. Differences between Chinese and American Banquets 

In the west, weddings are sacred and simple. Therefore, weddings are usually held in churches and 

completed under the auspices of priests. The simple wedding ceremony of western style is closely 

related to the values of Western individualism. In the eyes of Westerners, marriage is the business of 

two people, which has nothing to do with others. There are only a few relatives and friends at the 

wedding banquet, and face issues need not be considered, so the wedding does not need to be more 

lively and ceremonious. [5] 

Most Chinese weddings are very lively and grand. In traditional Chinese culture, the ceremonious 

degree of wedding is closely related to the family's face and the stability of marriage. In China, only 

when they have a beautiful wedding can they have face, otherwise they will be laughed at and 

despised by their relatives and friends. Therefore, one of the important roles of Chinese wedding is to 

emphasize the stability of marriage through grand and lively ceremony. For the guests, the more 

people attend the wedding, the more valuable the dowry and dowry of both parties, the more face they 

have. In addition, the wedding ceremony is also of great significance for connecting people. It's a 

great honor and honor to be invited to the wedding, because it reflects that the host wants to maintain 

and enhance the relationship between the two parties. At the same time, being invited to the wedding 

also makes the families who hold the wedding feast have face. 

3.3. Differences in Toasting between China and the US 

In China, people are used to frequent toasts at various banquets to show respect, enthusiasm and 

blessing to guests, so the "wine persuasion" culture also emerged. In China, whether it's a gathering of 

family and friends or a business cooperation, we need to drink together to create a lively and happy 

atmosphere. If you don't drink or drink little, it is regarded as disrespect and neglect to the guests. If 

you drink more, it shows that you respect the guests more. 

For westerners, wine is just a kind of concoction. When, how and how to drink it are all personal 

freedom. There is no "respect for doing", and they never persuade wine. In their opinion, frequent 
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toasting and persuading is a kind of behavior of forcing others and not respecting others' wishes. 

4. THE REASON FOR THE DIFFERENT FACE CULTURE 

The differences between different cultures are due to the different cultural and historical backgrounds, 

religious beliefs and geographical environment of their respective nationalities. Influenced by cultural 

heritage. Chinese cultural thought is mainly influenced by Confucius' modesty, courtesy, faith, 

sensitivity and wisdom. Western culture, on the other hand, is embodied in a word of "struggle", 

which takes itself as the first when dealing with affairs and communicating with people. Influenced by 

religious belief, both Buddhism and Taoism in China pay attention to obedience and enjoyment in the 

afterlife. Both Islam and Christianity in the West stress resistance to oppression. Affected by the 

geographical environment. The closed terrain of the mainland has formed the Chinese people who are 

good at summing up the experience and lessons of their predecessors and listening to the opinions of 

their elders. The west is located in the open sea, with a developed navigation industry, which has 

formed the westerner's sense of being willing to explore and independent, and less affected by the 

surrounding environment. 

5. SUGGESTIONS ON HOW TO DEAL WITH THE CULTURAL DIFFERENCES OF FACE BETWEEN 

CHINA AND THE US 

The different cultural backgrounds between China and the West lead to the concrete differences in 

their "face" culture. Generally speaking, there are different characteristics between the western "face" 

culture which emphasizes the negative face maintenance and the Chinese "face" culture which 

emphasizes the positive face maintenance. These characteristics affect the cross-cultural 

communication between China and the West. First of all, due to the differences in the "face" culture 

between China and the West, it is very important to establish the cross-cultural consciousness in the 

cross-cultural communication. When communicating with westerners, we should adopt a proper 

attitude of tolerance and understanding and respect their unique "face" culture, which requires us to 

constantly develop our own ability to deal with cultural diversity flexibly in the process of cross-

cultural communication. It is an important factor for normal development. 

People should have a deep understanding of the differences between Chinese and Western "face" 

culture, which is not only reflected in the theoretical connotation of "face", but also in the values 

permeated by "face" culture, the most important of which is to realize that Chinese "face" culture pays 

more attention to the maintenance of individual or collective positive face with the hope of being 

recognized and supported by others. While the western "face" culture mainly emphasizes the 

expression of negative face culture in a more direct way. 

Participants in the process of cross-cultural communication need to combine the cultural differences 

between China and the west, and use the important "face" cultural strategies in cross-cultural 

communication, such as respect, humor and politeness, to maintain the positive and negative faces of 

the two sides, reduce the cultural communication barriers caused by the "face" problems, so as to 

effectively ensure the communication between China and the west, so as to work together to Create 

harmonious relationships. 

6. CONCLUSION 

Face culture in China and America shows different ways and reflects the values of different cultures. 

Generally speaking, face culture in China is mainly collectivism, while face culture in America pays 

more attention to individualism. It is very important to master face culture and cross-cultural 

communication methods, and incorrect communication methods are likely to cause conflicts. In the 

process of cross-cultural communication, face problem is also an important part, but each place has its 

own unique face culture. If people want to get along well with others, they need to understand and 

respect tolerance. Face problems in communication should not be underestimated. It is significant to 

analyze different face problems of different countries in the process of cross-cultural communication. 
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